Advertising

The following are basic jargon used in advertising.  Words that you need to know when you analyse ads and make your own ads.

Product = the thing you are selling.  For example: toothpaste, bread, shoes etc.

Resonant image (TV) / Dominant image (Print) = what you remember and take away with you.

Hero = the product, what you are trying to sell.

Top third line = the place the eye is first drawn to.

Slogan = catchy phrase used to sell the hero. For example, “Just do it!” or “Every time a good time at McDonalds”.

Logo or brand name = symbol used to identify the hero.  For example, the big tick for Nike or the big M for McDonalds.

Catch or hook = the thing that grabs the viewer’s attention and makes them believe in the hero and want to buy it.

Advertisers also use colour to help sell their products.  Some colours have different meanings:

Red – the most dominant colour, what you notice first.

Yellow – this colour stays with you the longest, it the colour you remember best.

Green
– green is the worst colour to notice and remember.  It is also a cold colour.

Blue   – is also a cold colour and is used to make audiences not like images and distrust them.

Golden– this is the colour for warmth.
