"...is there a fundamental shift taking place in attitudes to privacy? The teenagers chattering away online are media literate but they are not media wise'  Peter Bazalgette, 'Your Honour, it's about those Facebook photos of you at 20', The Observer, 20 May 2007, 29

“It's the big Hollywood lie: Movie studios say they're only ''giving the people what they want'' -- but who are these ''people''? 

“Will Hollywood notice how many of ''the people'' are staying home? Not yet —  not as long as there are self-serving ways of tabulating actual ticket sales and another biggest weekend of all time! around every corner. But if the studios don't figure out that ''the people'' are a lot more diverse than their movies, they're in for some bad news. Thirty-seven percent (according to a 2006 MPAA study) of Americans now feel that ''the ultimate movie-watching experience'' resides not in a theater but in their own living rooms. That number is going to grow. As it does, maybe the studios will finally have to think about who ''the people'' actually are — and what we really want.”  

St Kents Wiki 

http://skc-scholarship-media.wikispaces.com/message/view/home/615750
"If laws lead to fewer voices in a media landscape then that is an attack on the right to freedom of expression. Where the government decides to change existing legal protections to permit media outlets to be swallowed up by powerful corporations in a spate of multi-million dollar takeovers there is no benefit to society. If there are fewer voices there are fewer voices. And in a democracy, when the power to control news and information is reduced to a handful, then that is a fundamental assault on democracy " 

Aidan White (General secretary of the International Federation of Journalists) “Oz Media 'Reforms' Threaten Freedom Of Expression 26 October 2006”
MEDIA STUDIES SCHOLARSHIP – QUOTES  

“The future for broadcasting companies depends on their ability to adapt to an environment of accelerating change”…

“Broadcasters must find a balance between being a platform of choice for the distribution of international programming and the interactive services that support the programming….and serving local and regional needs. Companies like TVNZ and TV3 have a unique position in being able to reflect the culture of New Zealand, while also being the ‘conduits of choice’ for international content of appeal to New Zealanders. A very tough job in an unpredictable world”

Julian Mounter (ex-TVNZ boss) – NZ Herald June 4 2007

Today’s youth are the first generation to live intensively in the transformative realms of cyberspace and hyper-reality where media culture, computers and the other emerging technologies are dramatically transforming all aspects of life

 Best and Kellner, 2003:76 Contemporary Youth and the Postmodern Adventure

While recognition must be given to the way processes of globalisation and conglomeration have delivered enormous power to capitalist corporations, account must also be taken of the way young people re-configure the meanings of cultural forms and media texts, integrating them with local identities and cultures. Osgerby, 2004:164 Youth Media

Broadcasters were instrumental in galvanizing international support in the aftermath of the Indian Ocean tsunami [...]. I urge you to find the words and images that will draw attention to the silent, daily tsunami of poverty, hunger, disease and environmental degradation."



Kofi Annan,  United Nations Secretary General, World Electronic Media Forum II, Tunisia 2005
