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Handout 1 – Mad about Mags: People Bingo

	What is a peoplemeter?


	Who is A.C. Neilsen?
	Who in the class has read Stella Magazine?
	Who in the class has read NZ Rugby World?
	Whose family regular buys The Listener?
	Whose household has a subscription to a newspaper?
	What magazines are bought by the people in this class?
	What magazines are bought by your caregivers/parents?

	What do you think is the most popular magazine in NZ?


	Who in this class has been interviewed by a magazine?
	Who is this class has been interviewed by a research company?
	What does the term Liberal Sophisticates mean?
	What does the term Comfortable Full Nesters mean?
	What is a masthead?
	Whose family subscribe to a magazine?
	Who would be the target audience for Metro Magazine?

	What does the term target audience mean?


	What does the term typography mean?
	Who would be the target audience for Cleo Magazine? 
	What colours would appeal to teenage girls?
	What colours would appeal to men?
	What is a feature story?
	What is a cover story?
	What are circulation figures?

	What are focus groups?


	What does the term re-branding mean?
	Why do magazines have ‘free giveaways’?
	What are fonts?
	What is the name of a magazine that has men as a target audience?


	What role does advertising play in magazines?
	How many magazines are published in NZ?
	How many locally published magazines are there in NZ?




Handout 2 - Mad about Mags: Who reads what?

Name of student_________________________________

Total Number of magazines:

	Magazines found in the living room/ lounge:
	Magazines found in bathroom/toilet:

	
	

	Magazines found in your bedroom:


	Magazines found in dining room/ kitchen:

	
	


(-----------------------------------------------------------------------------------------------------------

Handout 2 - Mad about Mags: Who reads what?

Name of student_________________________________

Total Number of magazines:

	Magazines found in the living room/ lounge:
	Magazines found in bathroom/toilet:

	
	

	Magazines found in your bedroom:


	Magazines found in dining room/ kitchen:

	
	


Handout 3 - Mad about Mags: Tag definitions
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Liberal Sophisticates
«  Financially well-off and wel educated. Innovative outiook.

= Low consumers of television and radio. High newspaper and magazine readership

= Setopinions on the environment, Maori culture, youth, education and women's issues
= Actie lfestyle - estaurants, arts and cuture and an inferest n healt and fitness

The Young Hopefuls
= Accounts for haif the 15-29 age group and are predominantly male.

 Low personal incomes and many beneficiaries.

= High television and radio consumers. Low newspaper and moderate 1o heavy
magazine readership.

= Strong desie for success, which may not be realised.

 Extrovert festyle with the cenire of attention outside the home. Take away food
‘associated with copious beer drinking

The Affluent Acquirers
= Abroad age group ranging from 25-64 years. High disposable incomes, lack of
children and active lfestyle. Active consumers.

 Lowtelevision viewers, high radio, newspaper and magazine consumption
 Concem about issues of contemporary ife

Struggling Young Families
= Lifestyle centred around family especally children. Tend to look inward towards the
family rather than outward toward the world
«  Definitsly budget conscious.
« Frequent church affenders and low career aspirations.

« Low consumers of all meda and interested only in local news.

‘Source: Nieisen Media Research National Readership Survey Jan — Dec 2003
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‘The Comfortable Full Nesters

« Famiy orientated with older chidren and higher incomes.

»  Combine both home activiies (gardening etc ) wth eating at restaurants and away
from home aciivites.

« Very high readers of magazines and high consumers of radio, newspapers &
television. Higher VCR use.
«  Innovative product purchasers - environmenal concern

The Settied Seniors.
« Tend o be retired "smpty nesters”. 70% over 55 years old.

«  Lowincomes - but manage well significant savers.

« Highest viewers of television. High radio, newspaper and magazine consumption
« Hign sporting interests.

«  Conservaiive, buy wel-known brands and are suspicious

‘The Lonely and Dissatisfied
»  Primaril older and retired, however, a third in the 15-29 age group

«  Some of them fes! quite lonely. They feel no sense of purpose in thei e and believ
it 100 late to awaken new interests — not necessarily rue. Main interests - raising 2 family
and/or immersing themselves in their employment

= Mainly low consumers of media with a sight skew towards TV.

Next Generation
«  The 10-14 age group.

TV dominated and very active

*  They account for 8% of the 10+ population.

Source: Nielsen Media Research Nationl Readership Survey Jan — Dec 2003




Handout 4 – Mad about Mags: Stella Booklet
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Comes out every two months

Audience
Stella is aimed at teenage girls in New Zealand who are interested in fashion and beauty (15-24). The magazine editor says that the magazine is about “making us feel good.”

Gathering Information about the audience
Stella used Focus groups to gather information about its audience to help find out what the audience wants:  groups of 10 girls who read the magazine whom they question about clothing, brands, shoes, articles they like reading, where they buy the magazines.  This helps them feature products its audience is interested in and checks that the articles it is providing are liked by the readers.  It also has helped them target where it is sold – this includes clothes stores.

Stella used the focus groups when it re-branded itself.  It was called Madison but the magazine was confused with an Australian mag of the same name.  So it used focus groups to generate new ideas to help redevelop it.  It was through these groups that it came to realise that the readers preferred a smaller size magazine that would fit into a handbag. They liked the American junior Vogue magazine of that size, but wanted products that they could buy in New Zealand.

What is the actual size of the magazine? 

__________________cms X __________________ cms

It also collects information from retailers who get feedback from people who buy things and say they saw them advertised in the magazine.

The competitions and letters and website link ups help to gather information as well.  You are “invited” to join the Stella VIP club through the website or by posting in a form.

What are some of the methods the media product uses to attract its audience?

a.) Stella has free give away products for its readers. 

These sometimes come with the media product (Please collect a gift from the counter is stuck on the magazine or the package is stuck to the magazine). This “gift” is a free promotional product that would be of interest to the target audience and might make them interested in buying the magazine.

In the issue of Stella what was the “gift”? 

	

	


Why would this have attracted readers? 

	

	


Why would the advertisers have liked this as well? 

	

	

	


b.) Stella uses stories and features that are specifically targeted to teens interested in fashion and beauty.

Make a list of six different features in the magazine.  

Why would these be of interest to the target audience?

	Feature 

(Describe use specific details)
	Appeal to readers 

(Be specific)

	
	

	
	

	
	

	
	

	
	

	
	


Take one article and describe three things on the page that would attract the audience.

	

	

	


c.) Stella includes competitions and possible prizes that would be of interest to the target audience.

Describe three different prizes and competitions that this audience would find attractive and explain why these might be successful in pulling in this audience.

	Competition / prizes

	Appeal

	
	

	
	

	
	


Why would the advertisers also like these sorts of competitions?

	

	


[image: image4.jpg]



d.) Stella features “celebrities teen girls might know and love,” (says the editor). 

Who are the key people featured on the cover?  Why would they attract the teen girl audience?

	

	


What other celebrities are mentioned inside?

	

	


e.) Stella promotes clothing and style that is affordable for the teen readers.

What is the price range of clothes advertised in the magazine?  Look at a number of featured fashion pages and describe typical prices.

	

	


What are the labels that are featured? Why these ones?

	

	


f.) Stella aims to involve the readers by having lots of ways they can contribute to the magazine.

What ways has the magazine tried to involve the reader? Look at the website as well.

	

	


Why do you think this would attract teen girls?

	

	


Would this be attractive to the OLDER readers (e.g. 18+)?

	

	


g.) The focus groups identified that readers did not want huge long articles. They wanted shorter pieces of print with lots of pictures.  
This is to do with the shorter attention span of teens and also to do with the fact that the magazine is designed to be “flicked” through, to be picked up and put down and then re-read.  Long articles wouldn’t work.

Find a double page spread and describe how the print is broken up by pictures, to keep the readers interest.  How do they use boxes of colour, different fonts and headings to keep up the interest on the page?

	

	

	


h.) Stella features models that reflect the age and “style” interests of the readers themselves. 
Magazine editors do  this so the readers can identify with the models, see themselves in the clothing and so be encouraged to but the products.  They often run competitions to use readers as models and also to promote fashion and beauty courses.  This all adds up to encouraging a sense of “involvement “ with the lives of the readership; the magazine is about people “like” them.

Stella develop a cover that is attractive to the readers.

We covered this earlier in our outline of the cover.

i.) In some ways Stella is attracting its female teen audience by being a “friend” to the readers.  
What are some of the ways the articles and features set up this way?  Why would this be an attractive feature for the readers?

	

	


j.) Stella promotes products that are of interest/appeal to the target group. 
There are very few actual ads in this magazine, yet this magazine makes money from many beauty and clothing companies.  How does it do this?

	

	


Which of these techniques do you think are the best at attracting the target audience?  Explain why you think these are particularly successful.
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This magazine has is the huge range of age in its target audience.  Do you think there are some features that are more aimed at the younger audience and wouldn’t work with the older readers? Give some examples and try and explain why you think they wouldn’t work.

	

	

	


SUMMARY ACTIVITY
Suggest three different ways you think that Stella could change to more effectively target its audience. For each feature you must identify WHAT the change would be and HOW it would appeal to the audience.  Be prepared to argue your case in class.

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	


Handout 5 – Mad about Mags: Practice Answering Questions

Answering questions about media audiences.

Describe how media audiences are identified/measured.

The following question is part of the sort of question you will have to answer.

Describe in detail TWO methods of measuring and/or identifying media audiences. Support your answers with specific examples. 
Describe means to give a detailed account.

This means you need to:

(i) name the method.

(ii) describe this method by:

· saying what information or details are collected.

· describing how the information is collected.

(iii) giving an example from the magazine you have studied.

Write in sentences.

Here is an answer for a different media.  Check that it has each of the features required above.

Peoplemeters are one method that is used by the television industry to gather information about their audiences. Peoplemeters are TV-top boxes with remote controls used by all members of the household, each with their own codes. The data is sent daily via a telephone line. There are 270 distributed throughout NZ. Members of the household enter their code when watching TV so that their preferences are recorded. The sample information gathered is used to create audience ratings. These audience ratings are used by advertisers to decide what programmes they might advertise in. In one programme we watched, Pop Idol, it had a high audience rating amongst 11-20 year olds.

What different methods could you choose for magazines?

USE information from the PowerPoint print outs e.g.
· circulation figures.

· readership figures.

· focus groups.

· use of website visits.

· letters to the editor etc.

Describe in detail TWO methods of measuring and/or identifying magazine audiences. Support your answers with specific examples. 

Method 1.

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

Method 2.

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

Handout 6 - Mad about Mags: NZ RUGBY WORLD Booklet

This magazine is printed 10 times a year: $79.95 subscription. 

Gathering Information about the audience

NZ Rugby World used Focus groups and readership surveys to gather information about its audience to help find out what the audience wants. This helps them feature editorial content its audience is interested in and checks that all content it publishes is liked by the readers.

This is what it says on its website about its readers: 

NZ Rugby World magazine is a premium product that is read by a far wider group than just rugby players.  Our reach is wide, and our readers tend to be followers of many sports.  That last audited readership figures show NZ Rugby World has an extremely strong readership, in a crowded New Zealand magazine marketplace, of 161,000.  

Go to http://www.nzrugbyworld.co.nz/ to find out further information.

What are some of the methods (techniques) the media product uses to attract its audience?

a.) NZ Rugby World has a cover and design style that attracts in the readers.

The audience want this to be a “premium” (top class) product.  What techniques does the magazine use to make it look a premium product? Consider size of magazine, look and feel, type of paper and quality of printing, front page design, use of colours.

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

b.) NZ Rugby World uses images that attract readers.

Consider who is featured on the front cover. Name a couple of people featured and describe the main picture. Why do you think they used these particular pictures to draw in the audience?

________________________________________________________________

________________________________________________________________

________________________________________________________________

Five years ago the magazine featured a “painted” female on the front page of the magazine.  She had a make-up artist paint a rugby jersey on her naked body.  This issue was extremely popular and was quickly sold out.  The magazine editors have since decided to use this technique to appeal to their readers as a “regular” cover.  What is the appeal for the particular audience? How do the words link to the pictures? What is the suggestion here?

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

c.) NZ Rugby World uses stories and features that are specifically targeted to followers of rugby and other sports:

Make a list of six different features in the magazine.  Why would these be of interest to the target audience?

	Feature 

(Describe use specific details)
	Appeal to readers 

(Be specific)

	
	

	
	

	
	

	
	

	
	

	
	


d.) NZ Rugby World includes competitions and possible prizes that would be of interest to the target audience.  

Describe three different prizes and competitions that this audience would find attractive and explain why these might be successful in pulling in this audience.

	Competition / prizes

	Appeal

	
	

	
	

	
	


Why would the advertisers also like these sorts of competitions?

________________________________________________________________

 _______________________________________________________________________
e.) NZ Rugby World includes reviews of products and features that appeal to the interests of the readers.

In recent readership surveys the audience was found to have interests other than rugby. One of these was to do with “home entertainment.” What are three different products that would appeal to the interests of the audience?

________________________________________________________________

________________________________________________________________

________________________________________________________________

f.) Other techniques

What other techniques does this magazine use to attract its readership?

________________________________________________________________

________________________________________________________________

________________________________________________________________

________________________________________________________________

__________________________________________________
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