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Handout 1 – Representations of NZ youth: 

Representations Survey.
NAME: ___________________________________________________________

Before we start our unit on Representations I would like to ask you about what you already know. I think that in this unit many of you will already have a good deal of prior knowledge and I want you to use this and add to it.

Could you write a few notes (definitions and examples) in the following boxes, just explaining the ideas that are presented.

	Stereotypes


	

	Dominant culture


	

	What messages do New Zealand teens receive?


	

	What is important in our society?
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Using the five images above write down the messages that are being shown.

Youth are…____________________________________________

Youth should be…_______________________________________
Are these messages the only messages in our society? What other ones are not shown here? List at least 10 more.

	

	

	

	


Handout 2 – Representations of NZ youth: Overview of Unit
Media Studies 

Achievement Standard 90278 version 2

	Demonstrate understanding of messages and/or values and representations within media text.

	Level
	2
	Credits
	3
	Assessment
	External



This achievement standard requires demonstrating understanding of messages and/or values within media text, and describing the representation of an identified group/culture within media text.

Achievement Criteria

	Achievement


	Achievement with Merit
	Achievement with Excellence



	· Describe the representation of an identified group/culture within media texts.
· Describe messages and/or values within media texts. 
	· Explain the representation of an identified group/culture within media texts.
· Explain messages and/or values within media texts. 
	· Analyse the representation of an identified group/culture within media texts.
· Analyse messages and/or values within media texts.



Explanatory Notes

1. Messages are lessons, morals or important ideas that a text communicates. Values are preferences or tastes or standards or ethics. These messages and values may be implicit or overt, intended or accidental. In some cases, messages and values are interchangeable terms.

2. Group / culture is a specific identifiable group, e.g. teen mothers, grandmothers / kuia, New Zealand farmers, skinheads, boy racers.

3. Definitions:
· Describe means to give a detailed account.

· Explain means to support with reasons and/or justify.

· Analyse goes beyond identifying and explaining by carrying the study to wider implications, issues and/or ramifications.
For further definitions of these terms refer to the handout 
‘Breaking down Achievement Standard’ page 24.

You should make sure you are familiar with the Assessment Report and Assessment specifications for this year (we do this in class). You can find these reports by clicking on view all documents at:

www.nzqa.govt.nz/ncea/assessment/search.do?query=media+studies&view=achievements&level=02
· Our study this year will be on the representations of New Zealand Youth. 

· Our group is New Zealand Youth between the ages of 13-24. 

· We will look at this group and compare the way they are re-presented (shown) in 1940’s newsreels with how they are shown today.

· We will analyse the messages/values that are conveyed by these texts. 

This standard is external and you will be examined on it at the end of the year. 

Handout 3 - Representations of NZ youth: 

Representation and Society

Activity One

This is a matching exercise where terms and definitions are in an envelope and you match them together.

	Representations


	How a group is presented in the media.

	Messages


	What the text actually states.

	Values


	What the text is reflecting about society.

	Stereotypes


	A common belief about a group.

	Dominant Culture


	The most common attitudes and beliefs.

	Emerging Culture


	New attitudes that can be recognised.

	Residual Culture


	Attitudes that are slowly disappearing but can be identified.


(Practices, ideas, attitudes and beliefs can frame a culture)
	Society


	How people are organised and structured.

	To show


	To present the actual or explicit.

	To shape


	To imply or manipulate.


Activity Two

Quickly, without talking to your neighbour write down three answers to this question.

What is a perfect society?

	

	

	


Feed back your ideas to the class.
Think of organisations that are in place to ensure society runs well.

What are some organisations and structures that exist?
Fill in the gaps and then add two more of your own.

	ORGANISATION


	PURPOSE

	Hospitals

	

	Police

	To protect people.



	
	To educate.



	Zoos

	To entertain and to collect.



	
	To govern and make national decisions.



	Local Government

	

	Conservation

	

	Social Welfare

	To support people.

	
	

	
	


These structures are in place to ensure that society runs smoothly.

Why is this important? Look at the things you wrote earlier about the perfect society. Now come up with three ideas that answer this question.

​​​​​​​​​​​​​

	

	

	


What is the ultimate goal of a society?

Example, three things could be: 



· To ensure people live contented and happy lives.

· People contribute to the well being of other people.

· A continual improvement in life.

	

	

	


Activity Three:

Collect several newspaper articles that show or reflect one of these organisations and how it contributes to our understanding of our society’s goals.

Looking Forward. 
Our next step is to look at a comparison between today and the past,1940.
Handout 4 - Representations of NZ youth: How do societies function.
What are some organisations and structures that exist?
Fill in the gaps and then add two more of your own.

	ORGANISATION


	PURPOSE

	Hospitals


	

	Police


	To protect people.

	
	To educate.

	Zoos


	To entertain and to collect.

	
	To govern and make national decisions.

	Local Government


	

	Conservation


	

	Social Welfare


	To support people.

	
	

	
	


These structures are in place to ensure that society runs smoothly. 
(-----------------------------------------------------------------------------------------------------------

Handout 4 - Representations of NZ youth: How do Societies function.
What are some organisations and structures that exist?

Fill in the gaps and then add two more of your own.
	ORGANISATION


	PURPOSE

	Hospitals


	

	Police


	To protect people.

	
	To educate.

	Zoos


	To entertain and to collect.

	
	To govern and make national decisions.

	Local Government


	

	Conservation


	

	Social Welfare


	To support people.

	
	

	
	


These structures are in place to ensure that society runs smoothly. 

Handout 5 - Representations of NZ youth: Representations over time

Activity One

Circle Now, or Past, or Both, next to the following list of Values. Remember Values are what Society believes is important. You can use Both, but really think about whether the value fits better in the Past or Now.

	VALUE


	

	Be Patriotic
	Now
	Both
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Past

	Be individual



	[image: image7.jpg]



Now
	Both
	Past

	England is our main focus in trade
	Now
	Both
	Past

	Be Healthy
	Now
	Both
	Past

	Conform
	Now
	Both
	Past

	Be diverse
	Now
	Both
	Past

	Be Rich
	Now
	Both
	Past

	Be yourself
	Now
	Both
	Past

	Be Responsible



	Now
	Both
	Past

	Be creative
	Now
	Both
	Past

	Adhere to your gender roles
	Now
	Both
	Past

	Get educated
	Now
	Both
	Past

	Build the nation
	Now
	Both
	Past

	Consume


	Now
	Both
	Past


Activity Two
View Text 1. The Film Archive  - Johnson Quads 1939.
This News Reel from 1939 shows the Johnson Quads on their fourth birthday. This News Reel would have played in a cinema before the feature film in a pre-television age. These News Reels were an important way for the government to show what was happening in a new country using technology of the time.

Complete the following Grid. As you watch consider the significance of narrator, humour used, gender, stereotypes of male and female roles and what it is to be a child.

	Convention and code


	Detail / Example of Representation


	What is the Significance of this code / convention?


	Narrator


	Male, 

English accent, 

Older


	

	Humour


	
	There is a warmth and nostalgic feel about the naïve and gentle simple life that was shown. His tone is a little patronising and that the audience need to be talked down to.



	Gender stereotype 

Male
	“My little man”

Has more emphasis placed on him. Bruce, the boy, needs to assert his authority - even in the bath.


	

	Gender stereotype   
Female

	
	


Handout 6 - Representations of NZ youth: 

Messages and values in N.Z. society

Messages & Values

A MESSAGE is bound by what the media text says.  It is the explicit communication between the media text and its audience.  It is the way the text SHOWS us what we are supposed to see, do, think.

A VALUE is the under-pinning Societal norm, belief, attitude or ideal.  It is the implicit communication that goes on between the media text and its audience.  It is the way the text SHAPES us into seeing, doing, thinking.

Activity One
Do you know the difference between explicit and implicit? 

EXPLICITLY this is…… 
	The American Flag




IMPLICITLY it represents or stands for…… 
	Power

	Freedom
	capitalism
	democracy
	etc…


Reading the Messages and Values in Media Texts
Messages and Values operate in media texts in much the same way as they do in the American flag.  We just need to learn how to read the codes and conventions that are used by the media text to deliver these messages and values to us.

Why do producers/ creators select or manipulate the way they do?
So there are all of these messages and values floating around in the media.  They come from the producers or creators of the media text and they operate for a reason.  In the world of media it always boils down to a TARGET AUDIENCE.  Once one of these has been cemented the media has a forum to present their texts to.

At a basic level a Target Audience can act like a stereotype.  It is a micro-society operating in the macro-media world.  The media text can then work to SHOW the target audience a way of life or things that are desirable.  In doing this they begin to SHAPE the ideals and aspirations for this target audience.

To be brutally honest any media text works on the premise that they need to:
1. Identify and gain a Target Audience.

2. Establish sound uptake (i.e. ratings, listeners, readership) through the capture of this Target Audience.

3. Sell off time or space to advertisers who want to “show & shape” this target audience.

4. Make Money.
Handout 7 - Representations of NZ youth: Shaping and showing society

How do producers/ creators SHAPE and SHOW messages and values in a media text?

Media producers and creators are more than capable in using both technical and symbolic codes and conventions to SHAPE and SHOW messages and values in media texts.  They create the media text with this “Show and Shape” goal in mind.

A good media student is aware of these codes (what they are) and conventions (how they are being used) to deliver a message or value to us.

ACTIVITY:

The four texts that we will study in the Representation of NZ Youth are:
1. A Youth Magazine: Tearaway, 

2. Film Archive footage - Weekly News Reels from the 1940’s,
3. Newspaper Articles from The NZ Herald, 

4. A local resource - i.e. School Prospectus/ Magazine OR A NZ Television Reality Series: School Rules (TV3).
Match the following codes and conventions from the Convention Bank and write it next to the Media Text in the grid below that you think it will be found in.  Some may fit MORE than one text- feel free to use more than once.

	Convention Bank



	Photos                                      Opening Credits                                Profiles

Statistics                    Content                         Layout         Font

Music                Character Choice                    Storyline                           the “Expert”

 Authoritative Narrator                               Montage of Images

          Image Selection                   Vocabulary of Narrator                 Colour 

 Competitions                                   Headline                                    Theme Song
          Choice of People to Profile                   Emotional Language


	TEXT


	CONVENTIONS

	Newspaper Article from The NZ Herald


	· The “Expert”

	A Youth Magazine: Tearaway


	· Choice of People to Profile

	A NZ Television Reality Series: SchoolRules (TV3)


	· Opening Credits

	Film Archive footage- Weekly Newsreels from the 1940’s


	· Authoritative Narrator


Handout 8 – Representations of NZ youth: Stereotypes
What is a stereotype?
	

	

	

	

	

	

	

	

	

	

	

	


Look at the on the following page.  All of the groups or individuals listed have ways by which they can be stereotyped.  Work through the grid and add THREE stereotypical associations you can make for each group or individual.  

	Who has been to University?
	Who left school at 15?

	· A Doctor

· A Lawyer

· Someone who wears a suit
	· Homeless People
·  

	Who is a Church Goer?
	Who is an Atheist?

	·  
	·  

	Who likes Hip Hop?
	Who likes Classical Music?

	·  
	· Old People

· Wealthy people

· White people

	Who drives a Nissan Skyline?
	Who rides a bike?

	·  
	· Hippy/ Greenie/ Environmentalist

· Children

· Fitness Fanatic

	Who is a Farmer?
	Who lives in an apartment?

	·  
	· Asian Uni Student

· Happy Empty Nesters

· Young Business people

	Who is in a Pop Group?
	Who is in Metal Band?

	· 
	· 

	Who goes to Private schools?
	Who goes to Public schools?

	· 
	· 

	Who lives in Whangarei?
	Who lives in Christchurch?

	· 
	· 

	Who is Gay?
	Who is Straight?

	· Hairdresser

· 
	· Rugby Player

· Mother

· 

	Who is a Used Car Salesman?
	Who is a Librarian?

	· 
	· 


Handout 9 - Representations of NZ youth: Stereotypes as capital

Capital, by definition, is “stock or ready money”.  We live in a capitalist society.  This is a society based on wealth and money.  
Start considering that stereotypes operate in a similar manner to cash in the bank.  Some stereotypes have more power (capital) than others in our society.  It is not hard to recognise that someone who has a business degree and works full-time in an office has more “kudos” or power in society to someone who left school at 15 and is on the dole.

Activity One

Choose 10 groups from the Stereotypes handout and rank from highest (1) to lowest (10) to show which stereotype group has the most “capital”.

Activity Two

Get into pairs.  Share your list with your partner and between the 2 of you come to an agreement to rank the 20 stereotyped groups you now have combined.

Activity Three

“It’s in the Bag”

Look carefully at the Shopping bags.  You can look at the bag and make assumptions about the shopper.  This is stereotyping at the most basic level.  You are going to make your own assumptions about the shoppers in a moment.  Here is an example to help you.

	Bag = SUPRE
	Bag = Barkers

	I am….. 14 years old.  

I like….. Paris Hilton.

I (sooooo) want…. my own mini dog for my handbag.  

My favourite….. colour is pink.  

I am…..quite pretty and have long hair.


	I am….. an urban guy who is successful in his job.

I like….weekends away and BBQ’s with friends.

I want….a smart, yet casual look.

My favourite….colour is beige.

I am…..conservative, but like to look “trendy”.




Handout 10 - Representations of NZ youth: 

Representation of New Zealand youth

We turn to our study on the representation of New Zealand youth. 

Instructions: Based on our previous lessons on stereotypes and values brainstorm some ideas about: THE REPRESENTATION OF YOUTH IN NEW ZEALAND

Consider: How are New Zealand youth represented? What are the implications of these representations? 

Put your brainstorm here and add to it after class discussion

We need to come up with a detailed description for our group. Copy this down.

New Zealand Youth

Age: 

13-24

Gender: 
Both Male and Female

Ethnicity:
All Pakeha, Maori, Tongan…

Lives: 
NZ Rural and Urban

We will keep this definition in mind when we analyse the representation messages / values around youth in our society.

Handout 11 – Representations of NZ youth: 

Tearaway Introduction quiz
Representations of New Zealand Youth in Tearaway
The first text to be studied is Tearaway magazine. Tearaway is a monthly magazine that is widely available in our schools and as it targets youth it has representations of youth that can be easily studied.

Complete this background information exercise.
Activity One
Tearaway is a magazine that aims to encourage full, productive, enjoyable lives, with respect and care for selves and others. (Mission Statement)
It is a magazine that is available in schools and is published . . .   

______________________________________ (cover)                         

and its tagline is . . .

____________________________________________________________ (cover)                                                                                                                                                                            
It has contributions by teenage writers and aims . . .

___________________________________________________________________
(paraphrase mission statement)
Activity Two

In the next 15 minutes only, answer as many questions as you can.

Quiz

a.) How many educational institutions advertise in Tearaway? List them.
	

	


b.) List 6 products that are advertised in Tearaway i.e. Champion.

1. ______________________________ 2._____________________________
3. ______________________________ 4. _____________________________
5. ______________________________ 6. _____________________________
c.) Give an example of how you can win “stuff” from Tearaway.

	

	

	


d.) Tearaway promotes success stories. Give an example of one.
	

	

	


e.) Tearaway promotes role models. Give an example of one.
	

	

	


f.) Music is important for youth how does Tearaway tap into this?

	

	

	


g.) How does Tearaway promote the need for youth to have a voice?
	

	

	


h.) How does Tearaway encourage youth to take action? (To be involved.)
	

	

	


i.) How does Tearaway promote Healthy teenagers?

	

	

	


j.) How does Tearaway promote new stereotypes – emerging cultures?
	

	

	


Handout 12 - Representations of NZ youth: 

Tearaway Homework Articles

· Choose two articles that you think are most significant.

· Write down the detail of the article.

· For each article say how youth are shown / represented (i.e. what they are doing, what they look like, what they say).

· Ensure you state what messages and values are being promoted.

i.e. In the Article, Top 10 jobs… … for you creative types,  May 2005, youth writer Hunter Abbey lists ten interesting possible jobs; from being a 3D animator to a make-up artist or photographer. 
These jobs are popular in today’s world and this article gives suggestions on how to start, “get involved with your school productions” – make-up artist. This article in Tearaway reinforces that Youth are creative and that society values people who are thinking about their futures. 
Being responsible about education and employment are promoted in Tearaway and there are many advertisers from universities to polytechnics.

Representation
Youth are job seeking in creative areas.
Message 
There are a lot of interesting creative jobs out there for youth. 

Value
It is important for youth to think about their future and match their skills to what is available.

Handout 13 – Representations of NZ youth: 

Tearaway Collage exercise

Use the following as a guide.
On yellow paper write these Messages

· BE YOUTHFUL

· BE EDUCATED 

· BE CREATIVE

· BE RESPONSIBLE

· BE INDIVIDUAL Be different –standout.
· BE CULTURAL

· BE CONSIDERATE

· BE INVOLVED 

On red paper write these Values

· YOUTHFULNESS IS IMPORTANT

· EDUCATION IS IMPORTANT

· CREATIVITY IS IMPORTANT


· RESPONSIBILITY IS IMPORTANT 

· INDIVIDUALITY IS IMPORTANT

· CULTURE IS IMPORTANT

· CONSIDERATION IS IMPORTANT

· INVOLVEMENT IS IMPORTANT

Can you think of any others?

Create a collage of articles or headlines that match with your red and yellow paper.



Handout 14 – Representations of NZ youth: 

Tearaway Conventions

Tearaway wants you to read the next issue. How do they make you want to get it again?

What conventions does Tearaway use to hook in its target Audience? YOUTH

	Convention
	Details
	Reinforces the Value



	Choice of People/Profiles


	
	The value of diversity and how individuality is important and that being yourself and happy is important.



	Giveaways

Competitions
	In May 2005 there were free CD’s in exchange for letters. There were brand related promotions i.e. free Oakley ‘Thumps’ for those who wrote in saying why they needed them. There is a ‘grab-bag’ for readers.

 
	Be Active 

Be Involved

Be Needy

	Content


	
	Be Responsible

Be Cultural

Be Involved

Be Educated


	Layout


	Several articles on a page or a large feature article. In May 2005 there is a feature article on Shihad. Colour is used with big headlines. Use of photos and drawings with graphics that are sometimes underlain. i.e. a vibrant paisley pattern under the music reviews. 

	


Handout 15 – Representations of NZ youth: 

Tearaway Diverse groups

Tearaway shows a diverse range of Youth and it sometimes breaks stereotypes.

Read the article on Page 5 in the August 2005 issue of Tearaway called 

Mana Wahine: Anika Moa

Answer the following questions.

1. What does “iconic” mean? (You could look it up in the dictionary or ask your neighbour).
	

	

	


2. Explain how you think Anika Moa could be seen as an iconic Kiwi musician?
	

	

	


3. How did Anika Moa make “rock ‘n’ roll history”?
	

	

	


4. Why do you think that they are calling Anika Moa a Mana Wahine?
	

	

	


5. In your opinion and from your reading of the article, do you agree that Anika Moa is a Mana Wahine?  Give TWO good reasons from the article to support why you think this way.
	

	

	


6. Looking at the Photo of Anika Moa, as used for this article, discuss how she is represented to us. Compare this representation of Anika Moa and a Hollywood Star like Jessica Simpson. Explain TWO ways that you think Anika Moa’s picture represents her as either the same OR different to Jessica Simpson.

	

	

	


7. Write down the title of other articles can you find that show diversity or break stereotypes.

	

	

	


















































Selwyn College Students 2006. Collage based on vales in Tearaway magazine.
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