2007 Weekly Planning Outline – Year 12 Media Studies
	term 1

	7/2 – 9/2
	12/2 – 16/2
	19/2 – 23/2
	26/2 – 2/3
	5/3 – 9/3
	12/3 – 16/3
	19/3 – 23/3
	26/3 – 30/3
	2/4 – 5/4
	

	Intro to course – concepts/close reading ads
	Institutions
/TV/NZonAir

	Camera tut 

iMovie tut
	Ad task in groups

	
	
	Test Pt Aud
	Brainstorming own ads
Close Reading ads

Storytelling/ camera position etc
	Working on design for task

	

	term 2

	23/4 – 27/4
	30/4 – 4/5
	7/5 – 11/5
	14/5 – 18/5 
	 21/5 – 25/5
	28/5 – 1/6
	4/6 – 8/6
	11/6 – 15/6
	18/6 – 22/6
	25/6 – 29/6

	Camera tut
	

	
	

	
	
	
	
	
	

	term 3

	16/7 – 20/7
	23/7 – 27/7
	30/7 – 3/8
	6/8 – 10/8
	13/8 – 17/8
	20/8 – 24/8
	27/8 – 31/8
	3/9 – 7/9
	10/9 – 14/9
	

	
Show best ads to Year 12 level 
	
	
	Best ads to Year 11 levels
	
	KBB Tues – Fri

	Winter Tourn Week
	
	Do student evaluations of media course
	

	term 4

	8/10 – 12/10
	15/10 – 19/10
	22/10– 26/`10
	29/10 – 2/11
	5/11 – 9/11
	12/11– 16/11
	19/11 – 23/11
	26/11 – 30/11
	3/12 – 7/12
	10/12 – 14/12

	Revise audience
	
	
	
	
	
	NCEA starts
	
	
	


Good Friday





Staff only





Queens B.Day





Staff only








Swim Sports








Athletics





Y12 WkChce





Assess Wk








2.2 CR Practice


Assess


Week











House Perf








Assess








Assess


Week








Close read prac & audience recap





2.6 Design in





2.1 Audiences / measuring/ appeal -  use variety of clips for analysis & close reading


reference to audience throughout year





Handout 2.6/2.7 task





Filming for 2.6





Editing  for 2.6 – peer eval





                  Editing  for 2.6





2.6/7 in on dvd





2.6 eval 





Close reading practice





Genre (Sitcoms or Docos) – test in two sections  before end of term





2.2 Close Read


assessment  on computers








show rough cuts








12PE Camp





Labour Day








