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PATHWAYS TO PRINT - TEACHING AND DELIVERY
Pedagogy

The teacher's role is to coordinate, encourage, advise and evaluate.  

“Classroom atmosphere and relationships with kids are important.  You can’t run a practical journalism course with them sitting in rows at desks, all doing the same thing.  Much of the teaching is one-to-one and they learn from one another. You need to get used to the idea of things being a bit chaotic at times.”  
Valerie Steel (Teacher)
Early in the Year 12 course they need direct instruction;
· in interviewing: how to prepare, questions to ask, how to interact, transcribing.

· in writing: types of stories (news/profiles/features/columns), about style and structure, about angles and intros, how to use quotes, how to save files.
· in selling advertising: how to approach clients, sizes and prices, records.

· in photography: how to take and process photos to accompany stories.

· in layout: how modular layout works, the paper’s format (we use a 7 column grid), how to balance a page, what works and doesn’t.

· in news values: what constitutes a news story…. etc.
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All these new skills can be introduced as needed but then it’s the students’ task to get on and do it.  Once they know how to do these things, individual students will typically be engaged in diverse tasks throughout the year – at any one time some will be preparing for interviews, others will be away conducting one, or transcribing a tape, writing a story, off taking photos, working on a page layout with a group etc.  They learn to manage themselves as they participate in the process and contribute to the newspaper.  
We don’t ever just do class exercises to be marked and filed in folders.

One thing they need to learn very early on, is that deadlines are absolute and non-negotiable.  This is the single most important thing upon which the whole venture depends.  Demand this from day one and things will flow more smoothly.

Interviews: Build social competencies 

Talking to strangers is okay
Being a news reporter means you have to go out and talk to people, ask pointed questions, gather newsworthy information and grab quotable quotes.
But interviewing a total stranger may be a daunting task for some students. Start small. Take small steps. Slowly push out barriers. Help students build confidence to walk up to people they do not know and ask them for an interview.

Suggested process
1. Who’s in my class? Let’s profile my classmates.

Students love to sit with best friends and buddies. They often do not know the other people in their class. 

Kick in with short interviewing skills activities that get students to find out WHO their classmates are, discover potential news angles and then write short profiles.

Clip recent news profiles from daily newspapers or magazines. Show students models of what they will need to write once they’ve interviewed their classmate. READ and TALK about the style and language of the news profiles. Focus on the attention-grabbing intro. Count the words in each paragraph. Note the number of sentences and the way quotes sit in the story. Point to punctuation and attribution tags.
Spell out the task. Give clear instructions.

TASK: Write a 100 word news profile of a classmate.

Interview the person next to you. Ask questions, listen and take notes all at the same time. You will have to be 100 percent accurate. 

Write a brief profile, with an attention grabbing intro paragraph of no more than 30 words, followed by five to six more short paragraphs, that include at least two quotable quotes and then write short profiles.

You have five minutes each to interview the other person. Start with their name – first and surname. Getting personal names spelt correctly is the first accuracy test for a journalist. Then ask as many questions as you can to discover all you can about:
· WHO they are?
· WHERE they come from?
· WHERE they’re heading in the future?
· WHERE they go for holidays?
· WHEN they were born?
· WHO their parents, caregivers, siblings are?
· WHO they most admire?
· WHAT they enjoy doing most in and out of school?
· WHAT they eat for breakfast?
· WHAT music they listen to?
· WHAT mp3 player or cell phone they carry?
· WHAT sport they play?
· HOW they find out what’s happening in the world?
· HOW and WHEN they use the Internet?
Brainstorm other possible questions. Reinforce the five Ws and H and then write short profiles.

Model the interview process first. SHOW students. Don’t TELL them. 

Either interview a student from class or pull in a school sports star or stage or Rockquest performer. 

Ask students to take notes while you are interviewing. 

Make it quick and show how a reporter cuts to the chase, confirms factual details such as name, age etc and then goes straight to a presenting news angle.

· Get students out of their chairs and away from their desks.

· Break them away from their buddies.

· Form a continuum.

· Number off the students.

· Pair them with someone they do not usually hang out with.

· Make sure they have note pads, pencils or pens.

· Assign roles – interviewer, interviewee.

· Monitor the process and prompt if it looks like some pairs have dried. Keep them motivated to dig deeper to find a news angle.

· Swap roles after five minutes.

2. Getting it write/right the first time

The writing process involves students highlighting key words and phrases in their notes, deciding on a news angle and then quickly shaping up their copy following the style of a model they have read and discussed. Allocate no more than 15 minutes to complete the written task. Then start sharing stories. Ask students to read out their first drafts. Invite feedback and discussion. What’s attention grabbing? What’s not? What’s accurate? What’s not? Reinforce the 5Ws and H. Celebrate tight, lively writing.

News Values
What’s news?  

Along with other media, newspapers are always weighing up the news value of what’s happening in the world.  Stories are chosen and given space according to the following criteria:

· Immediacy - News is what’s happening now.  Newspapers try to update ongoing stories by exploring different angles (e.g. Auckland stadium decisions, Iraq developments).
· Importance - The number of people affected by the event/action/decision.  This accounts for the prominence given to items which deal with political decisions, weather conditions, financial matters etc. - they affect the lives of the readers (E.g. mortgage rate changes, drought.).
· Proximity - The closeness of the event to the readers.  This accounts for the inclusion of such items as local car accidents, house fires etc. It also explains why 2 deaths on a local road will usually get more space in the local paper, than 200 deaths in a flood in China.

· Rarity - Unusual events are news.  This includes such items as freak accidents, multiple births (e.g. icebergs off the Otago coast).
· Involvement of important people - People in positions of power or influence, including famous names from the entertainment world, have a news value which means that even relatively ordinary events surrounding them, may make the news (e.g. Queen attends opening, Helen Clark’s skiing holiday).
· Conflict - fights, wars and other altercations provide drama and frequently make the news.  They evoke emotional responses (sympathy, rage) from readers.

· Human interest - stories about people, particularly feel-good stories, are usually included to provide a balance to the grim stuff.  Such items about children, community characters, animals etc are often accompanied by photos, are never lead stories and can usually be delayed if something more relevant or important happens.

All of these factors are taken into account and balanced in deciding which stories to include and which to feature significantly, say on the front page. Different publications will make their own decisions based on their readership, geography and deadlines.  The lead story (front page top left in most papers) is the most important story of the day.

Style Stuff

STYLE is all about consistency. It is how any publication sets standards for copy that will help reporters to present information that is accurate, clear and concise.

Every publication has its own unique style.

STYLE includes a range of typographic features, which create entry points and help readers navigate the page and find their way around the publication (e.g. typefaces, headlines, captions, bylines, standfirsts, lift out quotes).

You will need to set your own style guidelines for your school publication. Your students need to know how they work so they can produce consistent copy.

Learning these codes and conventions of journalism is essential to gain credit.

Here’s one example.

News reports need to conform to these style conventions. All copy: 

· Must be correctly punctuated and use capitals for the proper names of people and places, formal titles or titles of important offices (e.g. the Mayor of Dunedin), and the names of well-known and substantial institutions (e.g. the University of Otago).
· Must put numbers from one to ten in words, 11 upwards as numerals except when they are approximations, e.g., “about thirty people turned up”. Keep consistency within a sentence: say “the number injured rose from eight to fourteen”, and do not mix fractions and decimals. At the start of a sentence, write all numbers in full.
· Must use correct appellations /honorifics, giving almost every surname of those in positions of authority the courtesy of a title. Follow these general rules:
(i) First mention, Russell Wallace, Rosie Blount, subsequently Mr. Wallace, Mrs./Miss/Ms Blount.

(ii) Put the description first, then the name, then the age (if relevant); e.g., American actress Jane Fonda (57). Avoid initials. 

(iii) Use Ms when a woman wants to be called this, or when it is not known for certain if she is Mrs. or Miss.

(iv) must avoid contractions (it’s, I'll, you're, can't, don't, etc) except in direct quotes, though in some chatty pieces and features they are permissible when the full form would sound pedantic.
(v) Use capitals only for personal and place names, titles and institutions.
Reference website:

http://www.timesonline.co.uk/section/0,,2941,00.html
Picture Stuff

Digital cameras allow all students to take their own photos because there are none of the processing costs associated with film. However this can lead to a tendency to take multiple shots in the hope that at least one will be okay.  This may work for action (sports, performance) shots, but for photos of people to accompany profiles, endless posing leads to forced expressions. 
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Go through previous publications and identify quality photos, explaining why they work.  Get them to do the same with other newspapers/magazines.

After initial instruction get them to practise in small groups and then download and view their efforts within the group, pointing out things to avoid, and commending good shots.
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Connect the photographs with principles of layout. Photos should face into the page and the story.  Explain landscape/portrait formats and how these relate to layout.

Have students compose the image in the camera – rather than relying on cropping to tidy it up.  That means they need to consider the background as well as the subject – particularly important to eliminate dangling computer cords or ugly heaters in classroom shots.
Try to take photos of people doing stuff rather than just sitting/standing posing.  There are three basic types of shots of people – close up (‘mug’ head shots to accompany columns); mid shots (waist up but with hands included); long shot (full length, including feet – e.g. for sports).

Don’t position people up against walls or trees – have them some distance away to create depth of field and a more lively effect.
Avoid using the flash for portraits – it ‘flattens’ the faces.  Also avoid the harsh shadows created by bright sunlight. 

Graphics - keep them original.  Avoid clip-art type stuff off computers. 

There are always talented students who can illustrate or provide cartoons.
Ethical news gathering and writing
All respected news publications work to ethical standards that ensure reporters gather information and present the news fairly and accurately.
Ask your students to consider the “rules” they will need to guide their news gathering and writing process. Here’s a list of words to get them started. Each word raises issues about the principles and practice of journalism. Your students need to fully understand their meanings and then draft their own “professional code of conduct.” 
· Accuracy.
· Balance.
· Fairness.
· Honesty.
· Fact.
· Opinion.
· Good taste.
· Decency.
· Courtesy.
· Respect .
· Community values.
· Truth.
· Lies.
· Hearsay.
· Gossip.
· Libel.
· Defamation.
Professional practice

News reporters must ALWAYS identify themselves – say who you are and explain why you are gathering information for a news story or feature for your school publication. As a courtesy, ask permission to use a tape recorder and take notes. It may be a good idea to ask interviewees to sign a consent form to okay use of their words in the story you are writing. Make sure you ask for a phone number in case you need to check facts or correct spelling.
You will also need to consider these issues.
· Quotes
Quotations should be as accurate as possible and should fairly reflect the context of conversations. Correcting grammar so that a quote is not confusing - or fixing dialect so that a speaker does not look foolish - is OK.
· Photographs and graphics
Both photos and graphics should represent reality as precisely and accurately as reasonably possible. Standards of honesty, accuracy and fairness apply to news photographs and graphics just as they do to news articles.

When a photograph is altered or manipulated for illustrative purposes, the resulting image must be clearly labelled to indicate that it has been altered and is not a documentary news photograph.
· Race and sexuality
Do not publish someone's race, ethnic background or sexuality unless that information is pertinent to the story. 
· Language
Offensive language, including profanity and insulting comment, should be published only when essential to a story. 
· Plagiarism
Stealing someone else's wording, quotes or other work is wrong. All language and ideas, research findings and images presented in your school publication should be the original work of the writer or photographer or be attributed to an original source.

Student reflections
The success of a school publication hangs on the willingness of students to plan, research and talk to interesting people and write totally accurate, compelling news stories and produce lively features. 

Nayland journalism students 2006
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 “Journalism is not for the faint-hearted.  It’s a lot less structured than other classes.  It will take you out of your comfort zone.”
“It’s great.  It changes from day to day. You never know what you’re going to do.” 

“Journalism is highly challenging.  Each lesson differs from another.  It’s all hands on - that’s the best bit.”

“Journalism is good, practical, fun and hard work.  But the hard work is worth it!”

“Journalism helps improve your writing and computer skills.”

“It’s really cool seeing your story in the paper.”


“Working as a team is great because of the positive and productive atmosphere which brings out the best in you.”

“Journalism is always a good challenge.  It makes you think about what people will want to read.”

“You get a real sense of satisfaction and excitement when Circuit comes out, knowing you made it happen.”

Fresh Start

Two students (A & B) reflect on their performance and recommend achievement strategies.

Planning
“Get your plan done straight away! If you don’t do it, it just delays your progress and you get further and further behind”. Student A
“Brainstorm early. If you shoot quickly through a lot of ideas you should be able to find one that catches your interest, and this will make the whole process much more fun”. Student B
Reading

“Read a lot of magazine articles to get an idea of what we’re trying to produce. You’ll also absorb some of the little tricks that help make writing less of a struggle”. Student A
Listening

“Make sure you listen to instructions the first time because if you don’t it’s just a hassle to your teacher and it puts you behind”. Student A

Interviewing

“Choose people you can talk to relatively easily, and make sure that they’re available and likely to give good quotes. Just because they’re close doesn’t mean they’re boring. Having an interviewee nearby makes it easy to contact them, easy to get what you need, and cuts down on a major weakness in most of our research: procrastination”. Student A
“Don’t be scared to go out and interview people you don’t know. Just pretend you are a news reporter and then you won’t be so nervous”. Student B
Managing time
“Make a well thought out schedule of things to do and make sure you stick to it. You will feel much better about the project if you know you’re on track.     Student A

“Don’t put things off. Do what you can as soon as you can”. Student B
Flowing

“Re-read and spell-check your article multiple times to make sure it all flows the way it should”. Student A
“Don’t worry about what you have to do, just have fun and you will flow into it”. 
Student B
Resources

Some useful print resources.
	Title
	Author

	Intro: A Beginners Guide to Professional News Journalism
	Jim Tucker ed.

	The Newspaper Designer's Handbook
	Tim Harrower

	The Word
	R. Cappon

	Writing & Reporting News – a Coaching method
	Carole Rich

	Journalist's Guide to the Law
	J. Burroughs

	The Non-designer’s Design Book
	Robin Williams

	Best Newspaper Writing (annual)
	Poynter Institute

	Photojournalism: The Professionals’ Approach
	Kenneth Kobre


Glossary
Angle - The approach or focus of a story.

Byline - A journalist's name at the beginning of a story.

Cap - Upper case.

Caption - Text used to describe a picture.

Copy - Main text of a story.

Editor - Person whose job is to approve copy when it comes in and to make decisions about what is published in a newspaper or magazine.

Five Ws and H - the primary questions a news story answers - Who? What? When? Where? Why? How?
Font - Typeface.

Gutter - Narrow margin of white space in the center area in a magazine, newspaper, or book where two pages meet.

Hard news stories - Factual accounts of important events, usually appearing first in a newspaper.

Headline - The main title of the news report or feature article.

Human interest story - a story that focuses on the human side of news and often appeals to the readers’ emotion.
Intro - Very important first paragraph, known as a 'lead' in the US.
Inverted pyramid - Structure of a news story which places the important facts at the beginning and less important facts and details at the end, enabling the editor to cut the bottom portion of the story if space is required.
Journalist - Someone who writes, researches and reports news, or works on the production of a publication.

Kerning - Adjustment of horizontal space between two written characters.

Keyline - Fine line border attached to a photo.

Layout - (noun) How the page is designed and formatted.

Leading - Adjustment of vertical space between two lines.

Masthead - Main title section and name at the front of a publication.

Modular design and layout - Story and accompanying photo/headline fill a rectangular shape – each page is made up of a jigsaw of these rectangles.  

Nut graf - Paragraph containing the essential elements of a story (usually after a narrative scenario, as in the Wall Street Journal formula for features).

Point size - Size of the type face.

Proof - Copy of a laid-out page ready to be corrected.

Pull-out / break-out quote - Selected quote from a story highlighted and in bigger type within the main text. 

Quote - Accurate record of what a source or interviewee has said.

Scoop - An exclusive or first-published story.

Sidebar - Column of copy and/or graphics which appears on the page of a magazine or newspaper to summarise key facts or add information about the story or contents of the paper.  Usually in a screened box.

Source - Person who talks to a reporter on the record, for attribution in a news story.
Standfirst - Brief one-line introduction to a story, usually following the headline.

Style guide - A publications in-house guide to use and style of grammar, spelling, capitalisation etc.

Sub-editor - The person who checks and edits reporters' work and adds headlines and standfirsts.

Subhead - A smaller one-line headline for a story. 
Teacher Valerie Steel takes note of Tim’s decisions in his role as editor.








Yr 12 student Jiani lines up a shot with the digital camera.








A media pass to Rockquest was a bonus for Yr 12 student Steffi.








The editor’s role proved a real challenge for Yr 13 students, Amelia and Marama! 








Creative design engages readers. 
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